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Part A

Answer the following questions. ' . ‘
Each question carries 1 weightage. '

Distinguish between selling concept-and markei;iilg t;x;ncept.
What is the meahing of targeting ? Give an example'.
What is meap't by positioning ? Give an exal';rlple.
What.is mystery shopf)irié ‘? . .
What is focus group tec.hn'_ique ?

Whaf is internal marketing ? .
‘l | N {6 x 1 = 6 weightage)
. PartB | L

' Answer any four of the following.
Each question carries 3 weightoge.

.~ What are ﬁhe major differehces between individua! buying and institutional buying ? .

What are different buying roles? Ilustrate with an example.
Identify the brog;d segments in the car market with associated benefits.

What is the role of marketing research ?

How is media planning done ?

What is the role of guarantee in services ?

(4 x 8 =12 weightage) |
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Part C

.

'Answer any three.of the followiﬁg.
Each question carries 4 weightage.

What is the importance of packaging ?

Explain marketing research process.

What are the \factors influencing pricing decision ?.
Link product life cycle with appropriate strategies.
Compare between large and small retail formats. .
| | | . (8 x 4 = 12 weightage)
Part D | |

Answer the compulsory guestion.
The question carries 6 weightage.

Cafe Coffee Day (CCD) has opened a number of outlets since 1996, CCD has ploneered the concept
of coffee outside home Wlth its outlets which could create an atmosphere where young people could
meet and dlscuss over a cup of coffee. Many. young executlves used the outlets for sitting and
discussing and preparing their presentatmns on laptops Young students as well used the outlets .

. asa hangout place with friends. CCD complemented its concept with an appropriate ambience

which could facilitate the kind of activities mentloned above with internet connectivity . 'I‘he pncmg
of products by CCD was shghtly above the lot :

(1) Expl—am the segmenting, targeting and positioning used by CCD. |
(b) Evaluate the concept of CCD.
(¢) What do you think about the brand CCD ?

. o o (1 x 6=6 weightage)



