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| | Part A B

. Ans@ef all questions.
‘ Each question carries 1 weightage.

What do you mean by pul;licity ? |
Define Advei'tisihg._ '
Deﬁne connnunicat,ieh.

What is meént.by‘ Personal selling ?.

R B OO SR

What is ’Integ_rated marketing communication ? - o ,
AR (6 x 1 = 6 weightage)
.PErt B 4
Answer any four questions.
Each question carries 3 weightage.
| T Explam the advantage of marketmg communication to the producer and consumer.
v, 8',’ What are the different types of publicity ? k '
g 9.‘ Explam the theory of cognitive dissonance.
- 10. What' are the functions of adveftiéing agencies ?v
11. What are the ethical issues in adveﬁising ? o , : ‘ ‘ N
12 Explain how can you measure impact of sales promotion. ) . v N
| / | ' o (4% 3 = 12 weightage) .
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14,
15.

16.

17.

18

Descrxbe the role played by the medla in advertlslng

2 powmmw.
PartC

~ Answer any three questions.
Each questwn carries 4 weightage.

Deﬁne Personal selhng Explaln the characteristics and advantages of Personal Selling ? ‘

. Deﬁne marketlng commumcatlon Explaln the obJectlves and process of marketmg commumcatlon

Who is a public relatlon ofﬁcer and explaln the role and functlons of pubhc relatlon officer ?

‘What is creativity in advertising ? Briefly explam the various creatlve assocmtlons you are famlhar
“with. Illustrate with suitable examples ' -

_ (3 x 4 = 12 weightage)
o Part D ' |
vC_'ompulso’ry oase carries 6 weigﬁt(zge.
Zikea’ is an home vfu'rnishing specialist company from Sweden. Zai'kea. has a planstoenter the
Indian furniture market in a phased manner and wishes to launch its services 1n1t1ally in all the

metropolitan cities in Indxa As an advertising and marketing consultant retained by the company,

you have been ass1gned the responsibility of des1gn1ng a suitable marketing commumcatlon

programme for announcing the’launch of the services and its operations along with the added -

benefits that the company would be oﬂ'ermg in pursult of making a dent in the Indlan market
Questlons ’ v
(a) Prepare a detailed marketmg commumcatlon programme for its entry strategy

. (b) Design and develop a sultable advertising campaign for print medium by clearly specifying - |
- .the creative as well as strateglc considerations that you wish to propose.

(e) How would you measure the advertising eﬂ'ectlveness of the above campalgn ? Dlscuss

(1 x 6 6 welghtage) ,
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