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TI-IIRD SEMESTER MBA DEGREE EXAMINATION DECEMBER 201‘7

(CUCSS)
. | : Marketing o _
'BUS ‘3E MOS—MARKETINGI COMMUNICATION ,MANAGEMENT
| (2016 Admissions) | | o
Time : Three Hours _ L Max:imum : 36 Weighfage .
| - ' Part A o ‘
Ansiurer all.ques.tzons
_‘ Each questwn carries 1 wezghtage
. Explam the concept: of source credlblhty .
'What are.the main types of appeal that are used by advertlsers ?
Explam in brief about the elements needed to create promotlonal messages
List three main sales promotion methods o ' _\
leferent1ate corporate pubhc relatlons and marketing pubhc relatlons

Name four types of sponsorshlp

R

o (6 x 1 = 6 weightage)
Part B -
Answer any four qor.estions
- Each questwn carries 8 weightage,
7. How do opinion leaders d1ffer from opinion formers and opinion followers ?
| 8. Write a short descrlptlon of cogmtlve theory. How does it dlffer from behavmurlsm ?
9. Attitudes are believed to comprise three elements Explam |
. 10. Why is posﬂnonmg an important part of marketmg commumcatlons ?
11, 'Suggest three reasons Why the setting of promotmnal objectives is: lmportant

12. Explam advernsmg s role in the development of brands. :
o ' 4x8=12 we_ightagej

Turn over



13.
. orgamsatlon
“14.
15.

16.
17.

18.

Paft c
Answer any three q'ues'fionsh. _
‘Each question carries 4 weightage. =

Explam how marketmg commumcatlons support the marketmg and business strategmes of the

Wr1te a brief descmptlon of each element of the marketlng com;rnumcatlons mix.

How do each of the elements compare across the followmg criteria : control, commumcatlon

" effectiveness and cost 7

I—Iow does direct mar ketmg d1ffer from the other elements of the mix ? ‘? :

‘ Why is word of-mouth commumcatlon ) 1mp0rtant to marketmg communlcatlons ?

_ o Bx4=12 welghtage) |
. Part D-

 Answer the compulsory queéstions. -
' The question carries 6 weightage.

| C‘ase'Analysis

A new marketmg commumcatmns manager has been appomted to market a treadnnll that is o
| demgned to exercise overweight dogs The ‘Fit Best Friend’ dog exercise machine is aimed at dog
_' owners who are too idle or too busy to give their dog a decent walk. It is also thought likely to
. appeal to vetermary surgeons, who mxght use the treadmill i in tr eatment courses for. obese dogs.

1. Describe the challenges facmg the newly appomted marketing . manager in developmg ‘
suitable marketmg communications programmes for the suggested markets for the ‘Fit
‘Best Friend’ treadmill. ' ' '

- 2. What promotmnal tools do you suggest be used to reach the stated target markets ?

3. What would you suggest be included in the promotlons mix for manufacturers of the
: followmg ‘

~(a) Chewing gum. .
' (b) Video camera.
~ (¢). Lifeinsurance. =
- (d) .Carb'at.feries'. : R S ‘_
o | (1 x 6 ='6lweightage) :
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