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1 rTimve:Thre.e Hours = S e 'Méx_im_um : 36 Weightage
v . 'A;zst;)er all q’uestions. |
» Each question carries 1 weightage.
'Mentlon three major objectives of advertlsmg v
What are the core factars mﬂuencmg medla chmce

: What is concept testmg 2

- Explain the 1mportance of analyzmg advertisement r@ac‘h

Explam the concept of mtegrated promotmn

S I N

. Explaln the xmportance of copy wmtmg in advertlsmg o : _ B

(6 x 1=6 weightage) '
Part B | o

 Answer any four questmns
, Each questwn carries 3 wezghtage

_ s
7. “Money Spent on advertlsement is not wasteful” Cntlcally examlne thls state:ment
- 8 Explam the hmltatlons of' sales promutlons ' .
9. Dlscuss about dzﬂ'erent types of medla used for markef,mg commumcatmns
10 __How could you measure the 1mpact of advertlsements ? Dlscuss
ii. | Explam the steps mvolved in preparmg adverti)sememt copy,, -
| 12. Discuss thé meritis and demexfits of mural advertising. ’ ‘ _ )
| - | \? . (4x 3: 12vw,eight'age)_‘.

Turn over



13.

2 | . D724
‘PartC | |

Answer any three questzons
Each questwn carries 4 wewhtage .

' Use any famous advertising agency and one of their successful advartlblng campalgn as a

" background and elaborate how they achxeved success in their advertising campaxgns

14.

15,
16,

18.

What is on-line advertising ? What are the dlfferent formats of on«hne advertlsnments explam it’s
strengths and Weaknesses ? : .,

Dlscuss about the emergmg mecha trends with reference to magazine boom and media marketmg
Explam the process of ‘preparing advert1s1ng oLdget Give suitable illustrations for the same.

Discuss the steps and stages involved in per(lClng a TV advertisement. C -.

Lo , e ' Bx4=12 wéightagé)

- Part D R '

- Answer the compulsory questwn

‘A and L is the seventh largest UK bank and hke many other banks was hit by the credit crunch -

that emerged in 2007, The banking mdustry also suffers from a negatwe customer perceptlon, '
with many customers ‘cynical about overmpromlse and under-deliv rery is said that A and L had
failed to invest in their brand in recent years although traditionally A and L was. per('elved tobea
strong brand. To help dlﬁ'erentxate itself now it follows a low-cost business stra’regy, based arcund |

four core brand vaiues attr: actmg new custemers by offering better value pr’od.ucts and services ;

'bemg szmple and stralghtforward offering a fmendly and approachable service ; and ¢ recogm%mg '

‘ exmtmg customers. To deliver the business obgectWes, A and'L use direct marketmg to réach their :

target audience. They simply refusga to spend huge amounts en brand advertxsm_g just so they can:

('ompete with the e bigger bénks It they' did it would undermine their valuebpr’oposition In addition

-to the branch network A and L use dn'ect channeis, such as the I:ntemet and teiep‘mne ‘b&mkumIr ,

(a) If A and L do not want to compete using advertx%mg or dxrect marketmg, what other
- ‘methods could they use ? ' '

E (b} Make a llst of the various forms of dlrect commumcatlom A dnd L could use to reach their
. market&v : : :

(1 x ‘6 =6 weightége)
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